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COVERAGE

JIVERSE
AGTIVE-LIFESTYLE
CUVERAGE.

Our media properties break industry news, test
the latest gear, interview top personalities and lead
conversations ahead of the trends. We live and
breathe adventure and the equipment that enables
people to get active in the the outdoors.
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WE COVER
ADVENTURE
APPAREL
AUTOMOTIVE
BIKING
CAMPER & RV
CAMPING
CLIMBING
ENVIRONMENT
EVENTS
EXPEDITIONS
FISHING
FITNESS
FOOD
FOOTWEAR
HEALTH
HIKING
HUNTING
HYDRATION
KIDS GEAR
KNIVES
LIFESTYLE
NEWS
OUTDOOR
PACKS
PADDLING
RUNNING
SNOWBOARDING
SKIING
SURFING
TECHNOLOGY
TRAVEL
WATER
WINTER
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Sprinter Gets It Done

August 18, 2023

Outdoor Research Goes Another Portable Pizza
Mountain Biking: 40 Years  Oven, Design Perfected:

of Experience in Freewheel Solo Stove Pi Prime Review
MTE Collection

Adaptive Surf Program Is Changing Lives

e

The Inertia

BIKERUMOR!

Trek Doubles Down on Gravel Racing
w/ New Checkmate SRL, Updated
Checkpoint SL

The Checkpoint SL more advent friendly, while
the new Checkmate SLR moves in for gravel racing.

@ bikerumor.com

Your Guide to
Smarter Travel

The definitive travel ge

commuters, and everyone

Packing Lists

Everything you need for a couple days to a couple
months of travel and everything in between
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WHY ALLGEAR

OUTDOOR RECREATION IS A $1.1 TRILLION* INDUSTRY.

AllGear Digital is at the forefront of this growth. We're a platform for
brands to engage with a massive outdoor and active-lifestyle market.

Annual Pageviews eCommerce Sales Content, Ad Tech & SEO

150M E *100M | Q PREMIUM

ENGAGED AUDIENCE

Adventurous & Active

*Source: httpsz//vvvvvv.bea.gov/data/special—topics/outdpor—lhecreation
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ACCOLADES

AWARDS AN

ACCOLADES

Forbes

THE INERTIA "THE HUFFINGTON POST
OF THE SURF WORLD*

VAN
OUTDOOR

MEDIA SUMMIT

EDITOR OF THE YEAR (2022, 2021)

SXSWIK

FEATURED CREATOR

LT Y

EWEE .l
MOTOR PRESS GUILD

BEST OF AUTO JOURNALISM

A

ABMNTLINK

2023____

AFFILIATEPUBLISHER OF THE YEAR

AliGear Digital

AFFILIATE PUBLISHER OF THE YEAR
(2023, 2022, 2019, 2017)

ISPOINT

- ADVEMNTURE FILM FESTIVAL

OFFICIAL FILM SELECTION

BANFF:

MOUNTAIN
FILM FESTIVAL
WORLD TOUR

OFFICIAL FILM SELECTION

DIGIDAY

FUTURE LEADER, PUBLISHER
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PARTNERSHIP OPPORTUNITIES

INTEGRATED MEDIA CAMPAIGNS, WE OFFER A VARIETY
OF WAYS TO REACH & ENGAGE WITH OUR AUDIENCE.

MEDIA CAMPAIGN

/-p FROM STANDARD DISPLAY BUYS TO FULL-FUNNEL

THAT EDUCATE #
ENTERTAIN. B
AND CONVERTE

=

CONTENT & CREATIVE

Videos

Articles

Podcasts

Content Commerce/Affiliate
Photography

Design

Q90
SR
efe)e)
INTERACTION

Sweepstakes & Giveaways
Microsites

Surveys & Studies

Live Activations
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DISTRIBUTION

Syndication
Social Media
Influencers
E-Newsletter
CTV

MEDIA PLACEMENT

Run-of-Site
Run-of-Network
Takeovers & High-Impact
Pre-Roll Video

Rich Media



CONTENT & CREATIVE

A FULL-SERVICE
PRODUCTIONHOUSE ST
“OR ALL OF YOUR ¢ =
ONTENTNEEDS, e X M.

w

P'] )
World-class branded content We think big and offer up original, We've built relationships with a network of
directors & producers led by impactful ideas. writers, dp's, editors & photographers.

\ Emmy-Award Winning Luke House

a"gearStUdK)S (formerly at Red Bull Media).

We're storytellers, creatives, and producers that
can bring your vision to life across a variety of
mediums - video, editorial, audio, and photo.

COLLABORATIVE APPROACH BUILT-IN AUDIENCE

Goal to produce the best possible Leverage our built-in audience of millions
content, together. across multiple channels.



DISTRIBUTION
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fp briannamadia & | like to tell this
story because it's a side of me that

not a whole lot of people know

i <y v L s : T about.
i b gA X : b Wa | oI 4l Due to a sudden and dire family
' . A ST t iR medical emergency, my nephew
— I el R T 1 Wyatt - who was 17 months old at
-k g A1 ¥ ik N the time - was sent from his home in
- — p : California out to Utah for 9 weeks.

With about 48 hours notice, Keith

- = \ EE | - - i ; : and | became temporary guardians
/ \ - - to a toddler.
: [ Aam— g - . My coworkers at the time rushed to
/ = E ? N\ : b s help, giving me a highchair and toys
Bl s M- . < and a carseat.

There was no room for a crib in our

S . 400 sq foot studio apartment, so we
= - i = ; shoved a portable playpen in the tiny
. ! & P, g space between our bed and the wall.
! / i We changed his diaper on a towel on
I : 1 tha flanr \Wa wachad him with

Qv W

25,744 likes

We distribute video, written, audio, : ' T T Adeta commane..
and social content to tens of millions
of our followers across website,
social, e-news, CTV, and more.

n @ WoarldSurfLeague &
D O -
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INTERACTION

INTERACTIVE
EXPERIENCES

We get our readers to interact
with brands in creative and
iImpactful ways.

evolve

Uniting the
Brightest Minds
in Surf & Outdoors.

MICROSITES

LIVE ACTIVATIONS

= GEARIUNKIE

SEA 10

SOURCE

presented by #Columbia

Route Ready to Ream Collection  Stories Crew

Eleven stops. One epic adventure.

From planning and packing. to finding thrills slong the way, watch and
follow aur wheel-bound odyssey up the Columbia River,

@ Packing for a journey up the Celumbia River Basin

e RG .-
(€3 scvcoo- 0 h
_—
Follow the route on the socials Shars o @




NEXT GENERATION
GMC CANYON

MEDIA PLACEMENT

MPACTFUL
MEDIA BUYS

VERTICAL PORTRAIT

BILLBOARD - _}T C ."'- 2
o ] drea

M O B I LE |NTERSCRO LLER \-i-:ir.r.:all!omia.com'gig_

HOMEPAGE TAKEQVER
We deliver standard & high-impact RICH MEDIA
media buys that break through the SITE SKINS Weohicv:
noise and perform T
P ' PRE-ROLL VIDEO ST e BiATT

FULL BLEED BILLBOARD

CATEGORY TAKEOVER
BIKERUMOR!

= MWMTBE PRoad Gravel e-Bike Feature Stories

Best Running Shoes of
2023

REVIEWS

There’s a/New Revel Ranger in Town
w/ New Rear Triangle, Hardware, UDH







CASE STUDIES

CHEVROLET

GEACIUNKIE

G TN IR S W RASE A

i ‘The Middle of Nowhere':
' Mountain Bike SW Utah, Where

EPIC ADVENTURES IN REMOTE
REACHES OF THE U.s.

8SM+

Impressions

DISPLAY MEDIA
ROS & High-Impact Takeovers

CUSTOM CONTENT
- 4 Videos

-5 Custom Articles

- Social Media + more

Watch Videos

& .visit A

CURIOSITY IS
THE GREATEST

Power Trip: A Series of Radical
California Road Trips

Power Trip

P &‘ [

ADVENTURE-FILLED TRIPS THAT SHOWCASE
THE BEST OF CALIFORNIA.

30M+

Impressions

DISPLAY MEDIA
ROS, Rich Media, Site Skins

CUSTOM CONTENT
-5 Videos

-5 Articles

- 4 1G Reels

- 2 Dedicated Emails

Watch Videos

AFFILIATE CAMPAIGNS THROUGHOUT 2022
DESIGNED TO DRIVE ONLINE RETAIL SALES.

$21.5M+

E-Commerce Sales

AFFILIATE LINKS
Gear Reviews and Best Of's

CUSTOM CONTENT
- 11 Custom Articles

- 4 Syndications

- 3 Product Placements

- 1Gift Guide

- Social Media

View Article


https://gearjunkie.com/chevy-off-the-map
https://www.theinertia.com/power-trip/
https://www.switchbacktravel.com/rei-4th-of-july-sale

OWNERSHIP

JIVERWITY, EQUITY @ INCLUSION
ISATOUR CORE

ALLGEAR DIGITAL IS A MINORITY-OWNED

MEDIA COMPANY. BIPOC ERIC PHUNG CRYSTAL PARK ALEX PHUNG
INDIVIDUALS OWN CHIEF EXECUTIVE OFFICER INVESTOR CHIEF LEGAL OFFICER
BIPOC community members make up a majority of our 58%

owners, board and C-suite. A third of our organic hires are
BIPOC and over half are women. Together, diverse
teammates comprise 50% of our management staff and

OF ALLGEAR DIGITAL

earn over 50% of our internal promotions. Partnering with us
DIVERSE TEAMMATES

means you are working with a growing group that is making MAKE UP

a meaningful impact in this industry. 5 00/
Our industry is becoming more inclusive and our readership OF MANAGEMENT AND
more diverse. We are looking for partners who are aligned INTERNAL PROMOTIONS

SONI OBINGER VIPUL PATEL MATHEW PARK
INVESTOR BOARD CHAIR BOARD MEMBER

with our mission - the best gear reviews, the best media, the
best campaigns, and promoting the voices of
underrepresented communities in our daily work. We are
looking forward to working with youl!




CONTACT US

LETS
CROSS PATHS

AllGear Digital offers integrated media plans that
run network-wide to reach our entire audience
or on select media properties to focus on specific
interest communities. We craft custom
partnerships for specific goals/KPls, target
audiences, and budgets ($15k-$1MM+).

Our team of creators includes writers, video and
audio producers, designers, campaign managers,
and more - together we deliver custom
campaigns that authentically engage with our
outdoor & active-lifestyle audiences. Contact us to
get started!

Cadvertising@allgeardigital.com)

ROB HUDSON
SVP, HEAD OF SALES

303-552-4041
rhudson@allgeardigital.com

SENIOR DIGITAL MEDIA SALES REP

612-444-1366
Ikrishnaiah@allgeardigital.com

KYLE NOSSAMAN

JULIE ROBICHAUD
VP OF SALES DIGITAL MEDIA SALES MANAGER
501-517-0976 Outdoor-Endemics
kyle@allgeardigital.com 480-332-8765

julie@allgeardigital.com

MARK SAWYER-CHU N\
DIGITAL MEDIA SALES REP DIGITAL MEDIA SALES REP

RILEY MARSHALL

Surfing & Outdoor-Endemics Cycling & Near/Non-Endemics

949-648-8874 530-230-8096
msawyerchu@allgeardigital.com rmarshall@allgeardigital.com


tel:612-444-1366

